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YOUR TASTE IN MUSIG
19 PERSONAL
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THAT'S WHY LOLLAPALOOZA ISN'T JUST ONE TASTE.
IT°5 A MIX OF FLAVORS, GENRES, & EXPERIENGES.
YOU JUST RAVE TO FIND YOURS.




MEJO 371 GISELLE, CAROLINE, GRANT 2026 LOLLAPALOOZA

BRANDING CONGEPT

A DYNAMIC VISUAL IDENTITY BRINGS EACH “FLAVOR” TO LIFE THROUGH DISTINCT COLORS,
TYPOGRAPHY, AND GRAPHIC STYLES TIED TO EACH GENRE. WHILE EVERY LOOK FEELS
DIFFERENT, CONSISTENT LAYOUTS AND BRANDING ELEMENTS KEEP THE LOLLAPALOOZA
BRAND COHESIVE, CREATING A SYSTEM THAT SCALES SEAMLESSLY ACROSS PLATFORMS
WHILE CELEBRATING FANS’ CONNECTIONS TO THEIR FAVORITE GENRES AND ARTISTS.
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BUILT FOR
EVERY TASITE

JULY 30 - AUG 2 2026

[oliapaizza

JUST TRUST
YOUR TASTE

JULY 30 - AUG 2 2026

[oligpal2za

IT'S ALL IN
YOUR TASTE

JULY 30 - AUG 2 2026
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SHORT-FORM VIDEO INTROS, DESIGNED

AS A REPEATABLE FORMAT, CREATE A

CONSISTENT, GENRE-SPECIFIC LOOK

R —— WHILE FRAMING EACH ARTIST WITHIN

Ll THEIR “FLAVOR.” THIS APPROACH WILL

S EDNV USE REAL PERFORMANCES AND CROWD

Ll MOMENTS TO BETTER SHOWCASE THE
LOLLAPALOOZA EXPERIENCE.
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- SHORT-FORM VIDEO INTROS, DESIGNED
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|

| SHORT-FORM VIDEO INTROS, DESIGNED
AS A REPEATABLE FORMAT, CREATE A
CONSISTENT, GENRE-SPECIFIC LOOK
) WHILE FRAMING EACH ARTIST WITHIN

LLJ | THEIR “FLAVOR.” THIS APPROACH WILL
&S * - USE REAL PERFORMANCES AND CROWD
e ' MOMENTS TO BETTER SHOWCASE THE

LOLLAPALOOZA EXPERIENCE.
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THISISEDM | THISIS POP  THIS IS INDIE
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Lollapalooza 2026 This is EDM

=+ g& Lollapalooza

@ 30min

11 Mix = Edit

I Shiver
~ @ John Summit, HAYLA

On Repeat
@ Max Styler, Clib De Combat

eﬂ‘: Up Down

O bradeazy, TyriqueOrDie

>

?f Shiver
g== John Summit, HAYLA
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Search Your Library
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Lollapalooza 2026 This is Pop

ar g} Lollapalooza

@ 30min

® o

+ Add 11 Mix = Edit

la Von dutch

I
brat B ® Video + Charli xcx

Midnight Sun

~% [ Video « Zaralarsson

we never dated
sombr

brat Von dutch
Charli xex
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Search Your Library




Lollapalooza 2026 This is Indie

ar %} Lollapalooza

@ 30min

©® O

+ Add 11 Mix = Edit
G ul Beaches

“1 beabadoobee

P mangetout

Bl @ & Video - Wet Leg

' Sweater Weather
[ Video » The Neighbourhood

Your Library
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YOUR FAVORITE ARTISTS GOMING T0 YOU!

FANS WILL HAVE THE CHANCE TO EXPERIENCE
SURPRISE POP-UP APPEARANCES FROM
LOLLAPALOOZA ARTISTS ACROSS COLLEGE
TOWNS AND MAJOR CITIES. EACH EVENT
FEATURES A MYSTERY ARTIST REVEAL

| 2026 GOLLEGE POP-UPS 2026 CITY POP-UPS DESIGNED TO DRIVE EXCITEMENT, SOCIAL

SHARING, AND REAL-TIME BUZZ. AT EVERY

6/26 - eales iz i POP-UP, ONE ATTENDEE WILL WIN A
o Tt S S BACKSTAGE EXPERIENCE FOR THEMSELVES
THE SPOTTED JAMES cu o AND A FRIEND, CREATING A MORE PERSONAL

7110 OXFORD, OH CONNECTION BETWEEN FANS AND ARTISTS

THE WOODS 7/3 DALLAS

WHILE BUILDING ANTICIPATION FOR THE
7/11 STATE COLLEGE, PA

CHAMPS DOWNTOWN e s e U R Lo FESTIVAL.




MEJO 371 GISELLE, CAROLINE, GRANT 2026 LOLLAPALOOZA

PURGHASE
. PAGKAGE

A PERSONALIZED POST-PURCHASE EXPERIENCE THAT EXTENDS
THE EXCITEMENT OF LOLLAPALOOZA BEYOND THE TICKET.
AFTER CHECKOUT, EACH ATTENDEE SELECTS A “FLAVOR” THAT
REFLECTS THEIR VIBE, THEN RECEIVES A CURATED BOX WITH
MATCHING CANDY, BRANDED MERCH, AND FESTIVAL DETAILS.
EACH PACKAGE ALSO INCLUDES A CHANCE TO UNLOCK
EXCLUSIVE BACKSTAGE ACCESS, TURNING A SIMPLE PURCHASE
INTO AN INTERACTIVE UNBOXING MOMENT THAT BUILDS
ANTICIPATION AND DEEPENS BRAND CONNECTION.
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PURCHASE PACKAGE

. R

D

MR

GHIGAGO 2026

JULY 30 - AUG 2 2026
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